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The Millennium Universal College TMUC is Pakistan’s one of the largest transnational
education groups operating purpose-built University College Campuses across major urban
cities and offering International programmes and highly reputed degrees and skills
qualifications at home as TMUC is a provider of transnational education programs. By
bringing a range of international qualifications home, TMUC aspires to be recognized as
the leading institution for borderless education and committed to providing opportunities
that exceed the local stream of education to the youth of Pakistan.

Our goal is to produce graduates who are not only equipped with the necessary skills and
knowledge to excel in their chosen fields but are also able to make meaningful
contributions to society.



PROGRAMME INFORMATION

This programme is designed to combine theoretical knowledge with a wide range of
practical activities where you can apply and test your skills. Our research-led teaching wiill
bring you up to date with the most innovative debates in Business. This will prepare you to
enter the job market with a thorough understanding of what it takes to administer
Businesses in our fast-paced global environment, while giving you a unique set of specialist
skills if you wish to carry on your studies at undergraduate level. You will also have the
opportunity to experience student life at our global focused university.

Programme Information

Credit Hours 360

Guided Learning Hours 1200

Independent Study Hours 2400

Duration 3 years

Mode of Study Full Time: Face to Face
Teaching

Examination/Assessment Coursework and
Timed Examination




DEGREE OFFERED
B.A Hons

BUSINESS

ADMINISTRATION




SEMESTER-WISE
BREAK DOWN OF MODULES

Level Modules Level Modules Level Modules

The Business Professional
(Part 1) 4WBS0029

Business Professional
(Part 2) 4WBS0030

Principles of Operation
Management SWBS0030

Accounting for Managers
4WBS0041

Analysing Financial
Statements SWBS0036

Business & Commercial
Awareness 6WBS0021

Economics for Business
4WBS0024

Marketing Planning
5WBS0029

Business Strategy
6WBS0009

Principles of Marketing
4WBS0027

Enhancing Employability
5WBS0040

Global Marketing Ethics
& Culture 6WBS0007

Global Business
Environment 4WBS0039

Project Planning and
Control SWBS0031

Issues in Global Economy
6WBS0034

People & Organizations
4WBS0035

Cross Cultural
Management SWBS0025

International Human
Resource Management
SWBS015

Quantitative Methods for
Business Management
4WBS0028

Exploring Business Ethics
SWBS0028

Leadership &
Organizations 6WBS0017

Enterprise SWBS0038

Digital Economy
6WBS0036

Contemporary Issues in
Business Management
6WBS0011




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 4WBS0041 | Module Name: Accounting for Managers

Skills and Attributes

Successful students will typically:
m Apply the basic accounting functions within the context of a modern business
environment;

" Prepare a simple set of financial statements for an organisation;
® |nterpret financial accounting information;

m Prepare and interpret management accounting information to assist in planning,
decision-making and control.

Intellectual, Practical and Transferable Skills
Successful students will typically:

® Communicate financial information in appropriate formats for the users;
" Present work clearly and concisely.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 5WBS0036 | Module Name: Analysing Financial Statements

Skills and Attributes

Successful students will typically:

Identify the key factors influencing the preparation and presentation of the financial
statements.

This will include an appreciation of legislation and the requirements of the users of the
accounts.,

Discuss the conceptual framework and identify the influence of accounting policies in
their interpretation of the accounts.

Calculate standard accounting ratios and interpret these with reference to company
specific, industry specific and wider economic issues.

Derive information from the accounts in order to discuss and consider the financing
structure of a company.

Intellectual, Practical and Transferable Skills

Successful students will typically:

Explain how, in the context of the conceptual framework, the accounting values are
derived in the three main statements.

Analyse the financial statements of a single entity in relation to specific areas of focus
(i.e. financing).

Prepare accounting extracts and adjustments and be able to comment on their impact
on the presentation of the financial statements (i.e. depreciation).

Draw conclusions from the financial statements using standard accounting ratios and
other analytical tools.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 6WBS0021 | Module Name: Business and Commercial Awareness

Skills and Attributes

Successful students will typically:

® Describe and evaluate organisational decision-making process in order to understand
how strategic objectives are planned and implemented.

= Consider and discuss the effect of uncertainty, change and organisational politics on
decision-making and implementation.

Intellectual, Practical and Transferable Skills

Successful students will typically:

® Work in multi-disciplined teams, where appropriate to produce an investment case.
" Present the teams proposal to management, using appropriate format.

® Make necessary decision(s) to amend or revise an implementation plan based on
information provided.

Reflect upon their experience to assess their ability in working in a team.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 6WBS0021 | Module Name: Business and Commercial Awareness

Skills and Attributes

Successful students will typically:

® Describe and evaluate organisational decision-making process in order to understand
how strategic objectives are planned and implemented.

m Consider and discuss the effect of uncertainty, change and organisational politics on
decision-making and implementation.

Intellectual, Practical and Transferable Skills

Successful students will typically:

® Work in multi-disciplined teams, where appropriate to produce an investment case.
= Present the teams proposal to management, using appropriate format.

® Make necessary decision(s) to amend or revise an implementation plan based on
information provided.

Reflect upon their experience to assess their ability in working in a team.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 6WBS0009 | Module Name: Business Strategy

Skills and Attributes

Successful students will typically:

® Discuss and compare the risks and opportunities confronting strategic leaders in a
changing world.

® Examine the challenges facing organisations in times of economic growth and
recession.

® Assess the theoretical approaches to the evaluation of an organisations strategic

Intellectual, Practical and Transferable Skills

Successful students will typically:

® Research and analyse a complex range of strategic problems.
® Critically evaluate strategic concepts and theory to a range of scenarios.
® Develop the ability to work as part of a team on a given task.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: SWBS0025 | Module Name: Cross Cultural Management

Skills and Attributes

Successful students will typically:

® Analyse the concept of culture and its relevance to issues of management and
organisational behaviour.

®m |[lustrate the importance of awareness and sensitivity to their own and others cultural
background and influences.

® Highlight the key issues influencing cultural difference, which may affect leadership
and motivation, communications and negotiating, decision-making and organisational
relationships generally.

Intellectual, Practical and Transferable Skills
Successful students will typically:

® Develop critical, analytical and practical skills necessary to evaluate theoretical, empirical
information and different approaches to cross-cultural management.

= Communicate effectively verbally and in writing, using appropriate IT, and to make
effective presentations.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 6WBS0011
Module Name: Contemporary Issues in Business and Management

Skills and Attributes

Successful students will typically:

® Discuss and evaluate a range of theoretical frameworks that underpin research.

= Consider and discuss appropriate skills for effective research and critical evaluation.

m |dentify and analyse selected contemporary issues/concepts in the field of business
and management.

Intellectual, Practical and Transferable Skills

Successful students will typically:

= Demonstrate advanced research skills by analysing and evaluating contemporary
business concepts and/or issues.

® Analyse and critically evaluate contemporary business issues/concepts to communicate
own views.
Reflect on selected case studies or concepts to assess their outcome.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 6WBS0036 | Module Name: Digital Economy

Skills and Attributes

Successful students will typically:

= Analyse the range of different e-business models and strategies open to organisations.

® Examine the range of digital economy solutions appropriate to an organisations
strategic objectives.

® Summarise how the digital economy has developed and consider how it will continue
to develop in future.

Intellectual, Practical and Transferable Skills

Successful students will typically:

® Compare and discuss effective digital economy strategies to enable organisations to
respond to and adapt to the environment.

® |dentity and conduct relevant research to make appropriate recommendations for
strategic advantage.

® Develop a business report that examines the opportunity for strategic improvement in
current and future business practice.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 5WBS0028 | Module Name: Exploring Business Ethics

Skills and Attributes

Successful students will typically:

m Differentiate and evaluate different ethical perspectives and theories;
= Apply relevant theories guidelines and laws to organisations behaviour;
= Apply relevant theories, guidelines and laws to employee behaviour.

Intellectual, Practical and Transferable Skills

Successful students will typically:

m Reflect on their own and others ethical perspective.
m Select and analyse appropriate theories, guidelines and laws in the field of business
ethics.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 5SWBS0040 | Module Name: Enhancing Employability

Skills and Attributes

Successful students will typically:

® Describe the changing nature of the employment market and needs of employers, in

® general and/or specific organisations or employment sectors.

® Summarise the importance of career planning and development for effective personal
development.
Explain the processes of recruitment and selection to manage each stage of the
recruitment process effectively

Intellectual, Practical and Transferable Skills

Successful students will typically:

® |dentity and apply different methods of research and enquiry related to relevant aspects
of employment and employability in order to understand and analyse the job market
and chosen career sector.

m Reflect on, analyse and identify skills, knowledge and achievements to effectively
enhance personal employability.

m Create an employability portfolio including a personal development plan and
professional CV.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 5WBS0038 | Module Name: Enterprise

Skills and Attributes

Successful students will typically:
® Describe the nature and significance of enterprise and entrepreneurial development
m for economic development and its significance to society.
® Recognise the practical problems, challenges and risks faced by an entrepreneur
within a business start-up.
Analyse the issues in business & scenario planning and the risks within any such plan.

Intellectual, Practical and Transferable Skills

Successful students will typically:

m Successful students will typically... Identify and apply different approaches to research
and methods of enquiry related to aspects of enterprise.

m Classify, analyse and evaluate numerical data to seek solutions related to structured and
structured problems using standard IT packages.

® Work successfully in a team and reflect on their own effectiveness within that team.

= Analyse and evaluate related problems to recommend viable solutions.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 4WBS0039 | Module Name: Global Business Environment

Skills and Attributes

Successful students will typically:

® Examine different perspectives on the nature and implications of globalisation;
= Analyse national and cultural similarities and differences, and their implications for
doing business locally and globally.

Intellectual, Practical and Transferable Skills

Successful students will typically:

® Demonstrate awareness of different cultures, and how culture affects business:
® Research and investigate contemporary organisations operating within a global business
environment.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 6WBS0034 | Module Name: Global Business Environment

Skills and Attributes

Successful students will typically:

® Examine different perspectives on the nature and implications of globalisation;
® Analyse national and cultural similarities and differences, and their implications for
doing business locally and globally.

Intellectual, Practical and Transferable Skills

Successful students will typically:

® Demonstrate awareness of different cultures, and how culture affects business:

" Research and investigate contemporary organisations operating within a global business
environment.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 6WBS0034 | Module Name: Issues in the Global Economy

Skills and Attributes

Successful students will typically:

® Discuss most recent changes in the world economy.

® Highlight and assess the factors and developments which contributed to the process
of globalisation.

m Analyse and evaluate the effects of globalisation on the economies of developed and
developing nations.

Intellectual, Practical and Transferable Skills

Successful students will typically:

m |dentify and evaluate the emerging economic challenges and opportunities presented
® through the effect of globalisation.
Analyse and evaluate the effectiveness and implications of policies on emerging issues.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION

LEARNING OUTCOMES

Module Code: 6WBS0015

Module Name: International Human Resource Management

Skills and Attributes

Successful students will typically:

® Explore major points of difference between (domestic) human resource management
(HRM) and international HRM.

" Analyse and evaluate the contextual, cultural and institutional aspects for varying
manifestations of HRM across national and international borders.

® Assess major features of context and comparative HR practices in selected regions.

Intellectual, Practical and Transferable Skills

Successful students will typically:

= Undertake systematic research in the IHRM field for exploration and organisation of
information to provide appropriate recommendations.
® Compare and contrast the structures and employment strategies of multinational

corporations (MNCs) in various regions.
m Critically evaluate the taken-for-granted HR and related concepts and practices through

international comparison




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 6WBS0017 | Module Name: Leadership and Organisations

Skills and Attributes

Successful students will typically:

® Discuss the origins and contemporary applications of management and leadership
theory.

" Evaluate aspects of management and leadership practice.

Intellectual, Practical and Transferable Skills

Successful students will typically:

m Assess different approaches to leadership and management.

m Discuss factors which influence the behaviour of individuals and leadership practice
In organisations.

m Evaluate the effectiveness of particular organisational leadership styles.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 4WBS0035 | Module Name: People and Organisations

Skills and Attributes

Successful students will typically:

® |dentify the key concepts and explain and critique underlying theories relating to
aspects of behaviour of people within organisations.

" Interpret and explain the role of human resource management in organisations.
Critically examine people management issues in a global context.

Intellectual, Practical and Transferable Skills

Successful students will typically:

® Diagnose and solve organisational problems. Compare and contrast theories and
models associated with human behaviour at work.

m Work effectively within a group and manage own learning.

m Communicate effectively, verbally and in writing.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 4WBS0027 | Module Name: Principles of Marketing

Skills and Attributes

Successful students will typically:

® Define the concept of marketing, its role within an organisation and its relationship to
other business activities.

® Examine the principles that underpin marketing theory.

® Present rational marketing recommendations.

Intellectual, Practical and Transferable Skills

Successful students will typically:

m Reflect on the principles of the marketing theory.

m Present their views clearly.

m Search for and identify relevant marketing information. Reference their work using the
Harvard system.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 5WBS0031 | Module Name: Project Planning and Control

Skills and Attributes

Successful students will typically:

® Describe the characteristics of projects and project management and how these differ
from line and functional activities and management.

® Explain the methods, processes and techniques for planning, evaluating and
controlling projects.

Intellectual, Practical and Transferable Skills

Successful students will typically:

= Apply specified methods, processes and techniques for planning, evaluating and
controlling techniques.
» Demonstrate ability to interact in a project team environment to meet project objectives.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 54WBS0028

Module Name: Quantitative Methods for Business and Management

Skills and Attributes

Successful students will typically:

® Examine how quantitative methods may be used to inform business decisions.
m Explain a range of basic mathematical and statistical techniques commonly employed
in business and management.

Intellectual, Practical and Transferable Skills

Successful students will typically:

= Apply a range of basic mathematical and statistical techniques to management data.

m Select and use appropriate methods for summarising and analysing management
data sets.

m Make appropriate business decisions based on the results of quantitative analyses.




UNIVERSITY OF HERTFORDSHIRE
BA (HONS) BUSINESS ADMINISTRATION
LEARNING OUTCOMES

Module Code: 4WBS0024 | Module Name: Economics for Business

Skills and Attributes

Successful students will typically:

® Recognise the contribution of economic approaches to understanding the business
environment.

® Discuss the concept of the market and the economic approach to the analysis of
markets.

® Describe the main macroeconomic issues.

m Explain how public policy can affect the business environment.

Intellectual, Practical and Transferable Skills

Successful students will typically:

= Apply appropriate economic analysis to the study of the business environment.
m Use relevant diagrams in the analysis of the business environment.
m Understand relevant economic policy and comment upon its basis in theory.




ELIGIBILITY CRITERIA AND
ENTRY REQUIREMENT

Requirement Detail

Student should ideally be aged 18 or abov by

Age Requirement 1st November/1st April in the year of registration

International Qualifications:
Academic Requirement 8 O levels, 3 A Levels (A-E)
Years of Education completed: 12

Pass Intermediate with 50% Marks




APPLICATION PROCESS

TMUC APPLICATION PROCESS:

Document submission

Admission form pack to be provided to admission office

Four Passport size photographs

CNIC/Passport copy of applicant and Parent

Initial document review by admission office

Admission confirmation

Payment of dues

Enrolment

UNIVERSITY OF HERTFORDSHIRE APPLICATION PROCESS:

Initial Application handling where offer once received is to by accepted
by student within 24 hrs

Payment to UH
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ALUMNI PROFILE AND
POTENTIAL JOB PLACEMENTS

TMUC provided me with a dynamic learning environment that blended academic
excellence with real-world applications. The supportive faculty, international exposure, and
focus on critical thinking helped shape my professional journey. I'm proud to be an alumnus
of TMUC!

Bilal Irfan

Bachelor of Business
Administration

POSSIBLE JOB PLACEMENTS AT:

Multinational organizations
Business Managers
Executive Heads

Business Developers
Entrepreneurship




ALUMNI PROFILE AND
POTENTIAL JOB PLACEMENTS

Choosing UH BABA TMUC was a truly transformative experience. The experienced faculty,
along with the dynamic learning environment, provided a solid foundation for my academic
and professional growth. Not only did the curriculum challenge me to think critically, but
the diverse student body allowed for rich collaborations that expanded my perspective. |
am grateful for the valuable experiences, the preparation for real-world success, and the
unwavering support of the institution in helping me shape my future. UH BABA TMUC has
played an instrumental role in my journey, and | am confident that the knowledge and skills
gained here will continue to guide me in my career.

Abdul Muizz

Top performer UH BABA
University of Hertfordshire

POSSIBLE JOB PLACEMENTS AT:

Multinational organizations
Business Managers
Executive Heads

Business Developers
Entrepreneurship




FACULTY OF BUSINESS

S# NAME QUALIFICATION

01 Sarina Sherazi PhD Management Sciences

02 Hussam Iftikhar MBA in Marketing

03 Kausar Rasheed MBA in Marketing

04 Samiya Hameed MPhil HR and Management

05 Nafiah Fatima Said Msc Public Administration and Leadership
o | oo | M o e

07 Durre Shahwar MSC Organizational Psychology

08 Mariam Aamir MBA

09 Lubna Saleem Master of Philosophy in Management Sciences
10 Rimsha Shakir Jan MPhil

11 Farwa Zafar MBA

12 Awais Ayaz MBA

13 Kashaf Altaf MBA

14 Javeria Nadeem MBA

15 Mugadas Saleem MBA in Marketing

16 Sadaf Shahid Minhas Postgraduate in Management

17 Aneeza Iram Postgraduate in Hospitality Management
18 Muhammad Ageel MS Project Management

19 Muhammad Umair MBA

20 Abeer Mumtaz Rajper MS in Social Policy and Development

21 Sajid Manzoor PhD in Economics

22 Bilal Zubair PhD in International Relations




FACULTY OF BUSINESS

S# NAME QUALIFICATION

74 Ahmed Hassan Awan MPhil in International Relations

24 Muhammad Arshad MS in Management Sciences

25 Dr. Maseeh Ullah Ph.D.

26 Muhammad Ehtisham MSc in international Accounting

27 Ms Saadia Zeeshan MBA-QAU (Business Management & Marketing)
28 Zainab Jawwad MS Leadership and Management

29 Amna Batool MBA (Acctg-Fin)

30 Waleed Javeed MS Business Administration (Acctg-Fin)
31 Waseem Mustafa MS in Mathematics

32 Sara Shuja MBA (HR)

33 Aliza Abid MBA (Marketing)

34 Fiza Farooq MS Project Management

35 Muddasir Mehboob PhD Finance

36 Mufleha Zulfigar MS in Management Sciences (HR& Mktg)
37 Anum Abdul Malik MBA (Marketing Management)

38 Alina Amir MBA-Marketing

39 M. Noman Ishtiaq MBA Finance

40 Anam Ashraf MPhil in Economics

41 Anum Imran MBA

42 Usman Gaba MBA (banking & finance)

43 Ayesha Lodhi MBA

44 Samra Noman Mphil Business Administration




FACULTY OF BUSINESS

S# NAME QUALIFICATION

45 Rushda Khan MSc International Management

46 Myrah Qadeer Khan MPhil in Management Sciences

47 Naveen Ahsan MBA (Marketing)

48 Adeela Afzal MBA Finance

49 Syed Muhammad Al Mphil in Development Studies

50 Omer Yusuf MSc Accounting & Finance

51 Saanya Tanveer MSc Finance

52 Anum Abdullah Mphil (Education Leadership & Management)
0 Kanza Tahir MBA in Marketing

54 Arooba Masood ACCA Advanced Diploma in Accounting & Business
55 Saher Kibria MBA , Marketing Majors

56 Hira Umer MBA , Marketing Majors

57 Faizan Nasir MSc in Engineering Business Management
58 Kinza Shah Masters in Philosophy

59 Aliza Moiz MBA Marketing

60 Khawaja Farooq IMBA

61 Syed Irfan MBA (Finance & MIS)

62 Sanyah Saad Msc Finance

63 Nasir Vohra Masters in Economics

64 Saira Ali Khan MS Design Market & Merchandising

65 Bushra Fareedullah MS Design Marketing & Merchandising

66 Faisal Sheikh MBA (Marketing)




FACULTY OF BUSINESS

S# NAME QUALIFICATION

67 Hira Asad MSc International Management

68 Sadia Ali MS (Mphil) HRM & Organizational Psychology
69 Mr. Malik Kabani MBA Marketing

70 Mr Furgan Baig MBA - Marketing

71 Ms Yafra Naz MBA

72 Mr Jahanzaib Niazi MS Strategic Marketing

73 Mr Owais Hussain MBA

74 Asad Ali Chaudhry MBA - Marketing

75 | Saadia Syed Al luman Besoarce Managemens
76 Muhammad Agib Al PhD in Islamic Banking and Finance
77 Shahbaz Hussain Master of Sciences in Mathematics

/8 Quratulain Ali Master of Science in Management Sciences
79 Anam Arshad Master of Science in Management Sciences
80 Usman Ramzan Masters of Business Administration

81 Saima Khurshid M. Phil Economics

82 Sana Muhammad Tariq Master of Science in Management Sciences
83 Sara Shabbir Master of Science in Management Sciences
84 Ana Javid MBA (3.5)

a5 Syed Arsalan Haider Bukhari Master of Science in Management Sciences
86 Yasir Rasool Master of Science in Management

87 Seema Afzal PhD




FACULTY OF BUSINESS

S# NAME QUALIFICATION

88 Zeeshan Channa BBA Marketing | MBA Marketing

89 Khawaja Farooq IMBA BSc Accounting And finance

90 Syed Irfan MBA (Finance & MIS) | MS Economics

91 Fawwad Salim Virani M.A - IR | MBA - Marketing | M.phil - Marketing
92 Mehboob Ahmad Phd - Marketing | MBA - Marketing | MS - Marketing
93 Bushra Fareedullah MS Design Marketing & Merchandising

94 Faisal Sheikh MBA (Marketing) BBA (Marketing)

95 Hira Asad Phd - Business Administration Msc.- Business Administration
96 Qurratulain MSc- Business Administration

97 Mr Nasir Vohra MS (Economics) - MCOM and BCOM

98 Mr Asad Ali Chaudhry MBA and BBA (Marketing)

99 Ms Yafra Naz MS (Project Management) | MBA (HRM) | BBA

100 Ms Nazia Latif MBA (Marketing) and BBA

101 Ms Sundus Wagqgar MS Finance and Investment | BBA Finance

102 Mr Jahanzaib Niazi MS (Strategic Marketing) - MBA (Marketing)

103 Mr Owais Hussain MBA and BBA (Marketing)

104 Ms Faryal Sheikh MBA (HR) | BBA (HR)




FACULTY OF BUSINESS

Si# NAME QUALIFICATION

105 Maria Saeed Khattak MS (HRM) | BBA (Finance
106 Rabia Imtiaz MBA Finance | BBA Honours
107 Faran Khan MBA

108 Marium Saleem PhD in Management

109 Zia Ullah CA Inter & MS in Economics
110 Farheen Abdullah MS in Economics

111 Ramsha Azhar MBA (Marketing)

112 Iman Riaz Khan MBA

113 Salman Ali Khan MBA

114 Mr. Muhammad Umar MBA

115 Mr. Faizaan Ahmed MS Management Sciences
116 Ms. Mehwish Syed MS Management Sciences
117 Ms Fizza Sajjad MS Management Sciences




OUR CAMPUSES

ISLAMABAD CAMPUS
No. 68, South Street, Sector

H-11/4, Islamabad
0514866181-87

RAWALPINDI CAMPUS
Bahria Springs, Phase 7
Bahria Town, Rawalpindi
0515400311-3

LAHORE CAMPUS

No. 310/1, Sector F, Phase 6,
DHA, Lahore
042 37338377-80

ABBOTTABAD CAMPUS
TMUC, Main Manhshera

Road, Near Radio Pakistan
0992-408421

GUJRANWALA CAMPUS

Main Sialkot Bypass Road
Gujranwala
055 3200068-68

FAISALABAD CAMPUS
Opposite Boulevard Mall
West Canal Road, Faisalabad
0418722228

KARACHI CAMPUS
No. 10, Sector-47 Korangi Creek

Road, Korangi Creek, Karachi
021-35090042

PESHAWAR CAMPUS

Nasir Bagh Road, Near FC
Plaza DHA Peshawar
0303 3332448

themillennium : "
o universalcollege e info@tmuc.edu.pk www.tmuc.edu.pk @ tmucpakistan

The information in this document is believed to be correct at the time of publication. The College reserves the right to introduce changes
to be information given including the addition, withdraw, relocation or restructuring of any programmes. The information in this
document is subject to change and does not form part of any contract between TMUC and the subject and his/ her sponsor. For
up-to-date and more detailed information on any of our courses and studying at TMUC. Please visit www.tmuc.edu.pk
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